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Socia W\edia sparks a revelation that we, the people, have a voice, and throm@h the denocratization of content and
ideas we can once AGAIN unite ArOUNA. Conmon. passions, inspire movements, and gnite change.

2013 is a specid. yeart Digital Empowernment Towdation is celelorating its 10th year of the institutiondlization of the
Wanthan Award. Once again, the TCT fraternity will converde to celdorate bright idess, innovations, and. practices.
The channel for roloust partnerships and collaorations will ke strengthened and renewed. On this special occasion,
Manthan Award for Socia Wedia and Enmpowerment has been launched wnder the patronage of Manthan Award
Asia Pacific’ with an aim to explore the innovations and practices in Social Wedia.

My warmest ackrowledgement Goes to the nominees who have made the first edition more vibrant and cortenpor ary).
In the first year, a totd of 125 nominees for 2013 reflect the immense faith of the social media innovators and
practitioners on the forvm, their own forvmn. The support of dl stakeholders, the wider social media commumnity) has
gone into this: creating a regiond platform 1o sit, talk, share, exchange and learn from each other. Trrespective of
Winning or not winning the recodnitions, it is the effort behind each nominee innovations that is celdorated. And the
good work, mwust 4o on.

Warm Acknowledgerent to al the supporters & well-wishers. Thank you to all our Partrers: Facekoook, Social
Samosa, The World Jockey, Om Logic, Chai with Lakshmi.

Let us connect for the cavse of enpowering every citizen in Tndia.

Warmest regards,

@WM&M

Osana Wanzar
fownder & Director: Digital Enmpowernment Toundation



7 Tntroduction

§0aﬂi Wiedia: A chande-adent tool in India

Seven in ten internet vsers across 24 comndries say) they) have shared some tpe of content on socid media sites in the
past month (Octolper 2013), according to a survey results from TPSOS OTX. Today, Tnternet has connected more
than two illion people worldwide. Considering Tndia's large economy) with its young and incressingy wioanizing
consumer base, the internet plays an important role in economic growth, presently) contributing 2.8 per cent of GOP,
which is expected to grow to 33 per cent by 2015.

In recent years, socid media networks such s tacdpook, Twitter, Linkedln, etc., are driving new forms of socidl
interaction, didogue, collaporation to exchange indormation. They have lecome fast~flowing modes to swap idess, post
updates, contribute to onling deloate, promote and market business, receive indormation dpout variovs hedth, education
and governance services, and to coordinate disaster response.

Socid. Media Outlook, in Tndia

In Octolper 2013, the socid media users in India had crossed the 200 million mark, according to the report, ‘Socid
Media in India - 2013’ by the Tnternet and Mobile Association of Tndia TAWAL) and Tndian WMarket Research
Burean (TINRS). This is expected to grow to 243 million in the country) by June 2014, overtaking the US 25 the
world's second largest internet base after China. The numbger of social media vsers in urloan Tndia crossed 36 million
this Octoler 2013, which is expected to grow 91 million by the end of this year. The report dlso claims that 193
million users access social media platforms through their molile phones in wlboan Trdia.

Corsidering the fact that 70 per cent of the population lives in rura Tndia, only 25 million of them is accessing social
media networks and that too, accesses them via mobile phones. Approximately) 42 per cent of ruwral users prefer to
access socid media in their local language. Reason behind low social media networks penetration in rwral Tndia is
Aifficulty) in accessibility) to ©Cs and having most of content in Endlish.

The report also identifies men under 35, while women between 35 and Ui are active socidl media users. Tn metro
cities such gs Delhi, Wuwnbai, Bangdlore, etc., Younder women are heavy) socidl media vsers, while ‘college-doing
students’ have the highest proportion of socid wedia vsage in smvdll metros.

Top Socia Media Tools

With a boorn of socid media in Tndia, Tacdoook, s \eading its way) by becoming the third biggest market with 738
million users at the end of Janvary-Warch 2013, and growing at a rate of more than 1 million users per month. The
B2 per cent of Indians who are online generate 15,000 million page views on tacepook. Tnterestingly, over 60 per
cent of Taceloook, vsers fall under 25 years or Younder, while 30 per cent fdlls in the age growp of 25 and H5 years
old.

Recently, there was one more feather in the cap of social media tools: ine, a mobile app owned by Twitter that
endigles its users to create and post short video clips. Micro-blogging site, Twitter has 33 million users in India,

interestingly), B0 per cent of Twitter users are males. Other social networ, sites such as Google Plus (GF) has 22
million vsers, Pinterest has 55 million users. Professional networting site, LinkedIn has 20 million users, which is the
second \argest market worldwide after tha US. Out of 20 million users, 7 million access LinkedIn from their mobile



phones. Though Pinterest is a new kind of social networking site, 72 per cent of users come from Tndia and they)
gererate 6.6 per cent of the page views on Pinterest. New social networking sites ke Tumblr and Stumnldelhpon are
the fastest growing networking sites in the comntry). Interestingly, Zeddge and Ortut are seeing drop in traffic.

Over 31 million viewers watch videos on YpuTie, clearly) showing that this video site remains rnumber one destination
for users. Arother endadement seeing pheromend. growth in the country) is Blog with HZ per cent vear-on-vear bosis.

Looking at the trend of Indian organizations, they) vse of social media is much more than the glooa average and their
counterparts in emerding ecoramies. According to the research corducted by Ernst & Vpung (€Y, Social Media
Marketing: India Trends Study 2013, 957 per cent of social media~sawy) ordanizations vse socid media s a
platform to build comwumnities and advocate vsade while 7.61 percent vse for both the reasons and also for customer
service, market campdidgning and \ead gener ations.

The Qoverrment of Tndia has proposed to set wp a New Wiedia wing that will handle its social media accomnts to
communicate and disseminate’ various initiatives throudh sites (ike Tacepook, Twitter and VpuTube, among others. The
Union Calinet in Audust 2013, agproved the proposal to set up the wing, which will cost Ks 225 million (437 million)
to the exchequer, according to an officidl annowncement.

The fund was dllocated during the 12th Five Ypar Plan (2012-17) and the proposal was drawn. on the basis of the
experience of the initiative undertaken on a pilot basis (to position itself on the social media platforms such as
WpuTuoe, tactloook, and Tivitter) by the Wlinistry of Information and Broadcasting,

Socid. WMedia & its Trends

Socid media s ultimate distuptive technology); it has changed the method of indormation delivery), marketing strategies
of busingss organizations, chandges the methodology of journalism, dlowed politicians to engage with voters etc. Tn
simple words socia media not only connects business to customers but dlso allows anvore to share thair opinions and
have redl time conversations. Tn recent Years, socidl media has emerded as a new and powerfl tool to inmpact and
mobilise masses over various ssues in India.

On the occasion of the 10th vear of the Wianthan Award celéloration, 125 such nominations were received under the
Socid media for Empowerment’ catedory from diverse domains of innovations that tend to use socia media for
VAr0US Prposes and causes.

Sevamaolp is brinding ont new trends in the hedlth sector by offering mabile clinic and sulpscription based services to
botton of pyramid customers. Once a patient (s subbscriped to the Sevamoly's service, a team Visits patient at home
With an Android tablet equipped with software that even works without a wireless network. Furthermore, Sevamoly
sees their hedlthcare focus gs a stepping store to be incorporated in models, such as micro-savings, which apply
themsdlves in advancing the status of Tndia's poor.

A true example of women enpowerment and how socidl media tools can connect people across the world is YA
Blossoms, an dll-girl internet band with members in different comndries, who have never met each other. The essence
of YWl Blossoms is t0 show that like-minded individudls can write, compose, sing, produce and pullish radio worthy)
songs in dll genves just s they have with relative strangers.

YWhile four social entreprencurs AlsaO'Silva, Saloni Mdlhotra, Surya Velamurt, and Aditya Kapoor have come forward
to fight agairst sexudl and violence against women via a collapor ative welplog Safecity, through which victims can
anonopously) report when and where they were tardeted. Seven Sisters s a platform for citizens and reporters in



TNorth-East India to tell and share stories to the world via social media platforms such: as Tacelzook,

India Untravelled is a quest for travelers to discover the wntouched natural beaunty) of Tndia, where hospitality comes
innately) to the people while experiencing a traditional and earthy) way of (ife. Tt is acting like a social enterprise for
travelers and bridging the digital marketing gap between socialy resporsivle tourism offerings in rwrdl parts of Tndia,
and wloan travelers looking for authentic travel experiences.

Chai. with Lakshei is a show by Lakshmi Rebecca, researcher, marketer and model turned anchor who brings
refreshing conversations with people and on idess ~ all on VpuTupe. Climate Himalaa i troing to bridge the
knowleddge gap in the Himaayan region by developing a knowleddge sharing platform, strendthening the capacities of
people and organizations, dererating anareness and developing leadership using various social media tools and
dpplications (ike forums, discussion growps.

This year, when the Wunthan Award s celelorating its 10th gear of existence, recognizing over 300 TCT practitioners
and innovators, ‘Social Wledia for Empowerment’ will be one maore step towards inciting a revolution and enmpowering
margindized communitios in India.

Rt Srivastava




"into REAL action on the growmd’

Social
media is changing the
landiscape of our world today. Every
month over 119 billion people connect and
share on facdloook, and a larde nunnger of these
users are connecting Via their mobile. The power of
socidl media is astounding ~ You no londer require a
e investment or resources to make Your voice heard. @ou
can now connect and share vsing Your ordinart) maobile. @w
can raise anareness dpout issues close to your heart and
mobilize support. The organizing logic of the medivm puts
people at the centre and dlows them to form
communities aromd things they care dgont. Access
to information, resources and a support base
has never been easier or faster. Pullic
figures are now ware accessibole

than ever. dppening on facelpook.
are rallying arownd issues that

t0 them to make a difference, be it
ance, LOBT rights, women’s eppowerment,
an rights, access to food or international affairs.
taceloook, has emerdged ss aleading plattorm for
organizing opinion and cormunity) action. We're not just
seeing this limited to chatter online, this is actudly
translating into REAL action on the ground. People are
now, maore than ever, takingy an active role in charting
the future of their communities. At facebook, we
are comwmitted to makding) the world maore open
and convected. Digital empowerment is
at the heart of onr existence.

Anlehi Das

Head. of Pubdic Policy for Taceloook, Tndia




From Swarms to Political Change

from
the days of the
telegram down to the socidl
media and molile phones of the
2lst century), information and Activists are now
communication technologies have had the ordinary people and
significant political impact on society), onling commentators are the
impacting governance through ones who create a version of history).
bottom-up citizen activism as well Digital activiom manifests itself not
75 top-down goverrment only throvgh petitions and
respongs. campaigys, ont throvgh the
conversation and work of
crowds.

Overall,
socidl media has
given rise to freedom of
speech and expression, and is
instrumentd in inciting revolutions and
protests, as the world moves toward
derocratic government systems. Thanks to
molpiles and socidl media, the world s
moving from the ‘attention economyy’ of
broadcast media to the
participation economy) of Tt ie
Agital media. dlso oloserved that
there is a rande of intersity) levels
in the way activists harness socidl media
The and moloile techrologies, At a bssic level,
launch. of the users may circllate, forward and relay

New
media have
Aready) leen vsed as tools
of socio-political change in a
nuber of advocacy) movements:
consumer emponerment, comsding
for victims of subbstance dpuse and
violence, neighloourhood satety)
watches and citizen
Journdligm.

Research shows
that in Asia, such
consumer and citizen
movements in socid and molpile
media are very active. But Asian
companigs and goverrments are
nuUCh more canmtions and. even
conservative in this
arena.

arvud Socid Wedia indormation. Wlore sophisticated vses include
Awards by the Digital mashing up' existing content, creating naw content,
Empowerment toundation is A and. collabor atively) co-creating content. The
notdle step to dentify) best combination of onling communication and offline

practices in use of socidl meet-wps where time and place can be

media for change in coordinated. in redltime bty molile phones and

India. socidl media has been powerfully
deworstrated Gy the ‘amart
SNAMS.

Research Director, Yﬂw@torg




Social WMovenments and Social Wedia

As a

nation, we have
Aways een a grovp of

connected people.
Connected to our roots.
Connected to our history.

Connected to onr

relatives; even the

Aistant ones.

But
we dlso redlized
that there are so many)
people ont there who are
passionate and willing to enpower
people by everaging the immense
potential of social media. We really
hope they) find support from
anthorities and
philanthropists alike.

YWe

are one of those
societies which (ke to be
bonded with each other.

Thus it comes as no surprise
when we witness the phenomend

growth of social media in
India; especially in Tier 2

& Ter 3 cities.

In
fact, when we
were shortlisting the
nominations for Wanthan Awards
for Social Wedia & Empowerment,
we came across redly) wique
organizations that are putting great
efforts to help people. Tt was a
Aifficult process for us to
shortlist a few and leave
the rest out.

Aditya Qupta

Tn this
context, we are
Now Witnessing 4 new wave
of development. Social media has
now became a great veicle for
empowering people. When nmultitudes of
intertwined connections and social
medids vird nature is conpled with
noble intentions, it results in avazing

many) different u

In the
last 2 years, Tndia
has witnessed severd
phenomendl instances of people using
socid media to drive chande in the
society). Ve saw how a septuadenarion
mobilized Youths with his movement against
corruption. With 4 strong focus on bringing
chande, socid media made suwre that his
voice reached Al the Youngsters through
popular plattorams such as
Facelpook, and Twitter.

Co-Founder of Social Sanmwsa /1(Genero



Statistics

Participating states

Total

Nomination
Recieved
12 5 Individual

Ariven ideass 31

After screening 1 6 NGO Adriven idess

9 L{ Organisation driven ideas

Findlist
After

Facelpook, 2 virtuadl
S twitter 58) 7 JNY

Buased nominations

:(‘6 Blogs

Online Canmpaigns

20 Crsortiy
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[ et me Know

Bredking the information barrier among the youth and students providing

opportmit(es.

550,000

VISits on

Welopages.

Event information in the
areds of techrology,
business, social sciences, |
art, design, culture, Waths, |
Science ete. \

Volunteers and part
timers run the
organzation

36.330
followers on
Facelook,

+91 7833467533

@ adshish@|etmelnom in

News and information on
internships, scholarships,

competitions, J'obs, conderences,

seminars, workshops.

Organicaly) grooming
and self-sustaining

/5,000

&

@ facelpook, com/Netmelnom in

@ @_LetMeknow__

150,000
page VIEINS

20 per cent of
visitors come throm@h
search endjings

youth

opportwut@
portal.

Conderred Qlobal
Student Endreprenenr
Award 2013




Tndia Politics

Tndia Politics provides an application and. a collaorative platform to discuss,
evaluate and hdlp participate in the political and dermocratic structure of Tndia

Througih this application, The application provide users
citizens can check the the exact platform to
results of political status of evaluate the most important
their state. political structure of Tndian

Constituency.

Offers mobile users to listen to the

voice of their leaders and political

parties across socidl channels (ke
W e, Tacelook, Twitter etc.

Tndia Politics is M' Mando Technology offers
excdlent example of vsing applications in many) aress like
Social Media as +ool for Education, Hedlth, Finess,

revolutionizing decision Lifestyle, Entertainment,
making skills of the people. Games, etc.

Tndia Pholitics serves
people who are looking for
Election dates and live
feeds of results.

The Tndia Politics application
and service (s developed by
Through Tndia Politics Mango Technologies
application, one con
Judde his/her dctrorate
better and take decision
on who to vote for.

Allows users to

c#u%@ past M Oownloaded by 16,579
upconing e‘tect(ons Ardroid vsers and 5,000
ds per constituencies Windows Phone users.

@ mangoagpstore com
o

+91 94291932 @ facelpook.cory/ Wiango Techno

@ apps@mangotechno com @ @mangotechno




Chinh Early education
Welp channe

Chinh i 4 Sandiyit word meaning ‘the sWo Chinh represents phoenix ike
strength, amazing culture, wassuming (ife skills and humane traditions of Tndia
~ an initiative o reposition local in glolodl. Chinh supports socidl initiatives
promoting cavses of children and wargindlised romadic communities through
harnessing traditional wisdom., art and culture and rediscovering them in
CONtePOr art) Contexts.

e Reglar progyawwming of Charnel, Chinh showcases to the

for quality) children Chinh includes Rurd Wedia world a new grammar of socidl
; Literacy) and Children oices chande happening in deep avers
progranmming.
on variovs children issues, of remote corners.
anong others.

Chinv's 70 per cent of the
children progranmming) on
the welp charel is produced |

by children themselves. Chinlvs social media presence

Chini's Wﬂb including associated bloge
channel is seen and video chanvels has

_ g recorded wpward of
n g7 100,000 page views.

wbon and rurd Tndia, Chinh produces andio

moblising children to visudl based curriculvmn

participate and make 45 an e-learning tool.
Aigital videos.

Chinh regularly organises
Chinh Tndia Testival 25 a
media \iteracy campaign in

: : chinhwelochannel wor dpress com
- ) i
@ Weenakehi Viray Rai @ T Delhi
+91 95811089321

@ rdigrder tainment@yanhoo com



India Untravelled

India Untravelled s a quest to help travellers discover a side of Tndia that not
many) people have experienced before. Their destinations lie in rural parts of
India with untouched natural beauty), where hospitdity comes innately) to the
people and a traditional, earthy) way of life can e experienced. India
Untravelled is a socidl enterprise that dlso dims to bridde the digitdl marketing
gap between socially resporsile tourism in rural parts of India, and wioan

Tndia Untravelled has an
influential fan following on
social networks (ike
Facelpook, and Twitter, and
iformal channdls ike blogs.

Majority) of Tndia
Untravelled followers of
social media belong to

urlpan cities like Tew Delhi,
Munloai and Bangplore
and the US.

Tndia Untravelled wishes

to source 4 socidl grant to

help expand. its team and
marketing reach.

H500 people follow
Tndign Untravelled
on Tacelpook..

Roads Untravelled Pvt 44
@ Shivga Tath

+91 919527141626

@ hivpa@indizuntr avelled com

travellers (00(4(7\@ for authentic travel experiences.

Tndia Untraveled introduces
travellers to the opportunity of
interacting closely with village

commumnities and traditional

craftamen.

Tts business model (s based on
revenve sharing between lead
dererators, service providers

and. themselves.

Tndia Untravelled
reinvests its revenues
back, in making their
partnerships networks

bigger.

The mdle — fomale

ratio of followers of

Tndia Untravelled
on Facelpook is
E5HE per cent.

ndiamtravelled com
Oehradun
W facelpook, com/ Tndidintr avelled

aIndialhntraveled

Throvgh Tndia
Untravelled., your travel
experiences would be
affordable, accessible,
experientid. and
resporsile.

Tndia Travelled endiles its
followers and custamers to get
angy) from the hustle~oustle of

city life and wwind amid

nature, in 4 safe and
comdortale environment.

Tndia Untravelled s
corstantly) incressing the
travel trails and packades os
their growth strategy.

ywth between 25 t0 35
years of age follows Tndia
Untravelled.




Online Application for Registration
of Private YWarehouses

Wudhya Pradesh VWarehovsing and Logistics Corporation (WEPVWLC) has
developed a welp-loased systen to intedrate even private warehouses into
the overdl capacity and offer the entire facility as a_joint-venture scheme.
Social Wledia is a supporting tool for the integral service of PWLC.

Approximately 1,968 Through door to door extension

warehouses have been Service Scheme, the corpor ation

registered with MPWLC, in provides treatment for
In Jarwary 2012 preservation of stocks stored in

Al 50 Districts and 3H2 : :
Tohsils of Madhya Pradech. MPWLC introduced its the warchouses of
) \/ oper ations on the Social cultivators/ traders/ institutio
MWeda. The model has on rowmind charges.
been the first of its kind to
be adopted in the state of
Wudhoa Pradesh.

Madnya Pradesh. is the
first state in the coundry, MPVWIC has 4 transparent

which has formulated ‘ stjstem where in both the parties

. 4 can see the activity) onling and the
warehovsing and logistics ) ]
. private wardhouse owners get their
policy.

financid transaction through ank,

The system facilitates the private
statenments.

warehouse owners to register onling,
deposit a nomindl fee further leading
to an online inspection of the
warehouses and onling execution of the

Yy agreement under T\ Scheme.
State's storade capacity) is

being expanded at a cost : 4
of dpout Rs 1500 crore, Tn B ot e

: of silo bags for storing food
Jet frxymsi fl;ﬂ% grdirs for the first time in
of rev n

Tndia.
gerer ated.

Turnover of Wadhya

Pradesh Warehousing
and Logjstics Corpor ation MEPWLC, 4 bilingual online
has incregsed. 6-b0ld and system. ercures paperless

profit S~fold during st cormmunication and total
5 years. dlimination of corrupt practices.

@ MNP Warehousing and

Logistics Corporation mponlive govin/Portal

@ Harsha Bhondwe Bhopal

1 Q07276677 Sacelooc.com paggs/ MO-Warchousingy

~Logstics-Corpor ation/ G817 08204872292

@ honpwlc@gpmail com



Wahila Shakti

Wuhila Shakti Progranme of Hunan Welfare Association works with
underserved, disadvantaged and minority) communities of Naranasi throvgh
education, ikeracy and livelihoot by mobilising them throvgh word of mouth,
socidl networking, molpile SYNS and by holding group meetings.

Human Welfare
Association’s project
Wlhila Shakti dims +o

facilitate the proper vse of

TCT for sensitization,
trainings and functional
education facilities.

Additional 1000 women

will soon ke integral part

of the federation from 20
nearloy villages of

education centre.

Wlhila Shakti initiative
has started the Tnstructive
radio instruction (LKT)
program. for learning
English to educate Wuslim
children.

Human Welkare Association
@ Or. Rajani Kant

+91 9HIE304759

@ hwadrediffmail com

HWA helps its women
mepbpers with
persondlity)
development, decision
making process.

HWA works with deprived
and margindlized community)
women in rurdl area of
Varanzsi in 53 villages.

HWA provides means and
capacity for the beneficiaries’
(ivelihood with socio-economic and
political empowerment.

1000 women
participated in the
Mahila Shakti project
through HO education

HYWA has initiated block
level networling with
goverrment education

officidls to luild

cowwvumit@ rapport.

1024 women are
associated with
the organization in
their education
nitiatives.

@ hwavar andsi.in
@ Uttar Pradesh

M)

centers in 20 vi[tﬂ@es.

HYOA has formed nmore
than 100 women Self-help

@I’O(A{% }

HYA targets dropouts and

Wadarsa. going children for

Aigital literacy) and English
learning.




el

Hedlth is the greatest of dl possessions and Sevanmolp has taken the initiative
to offer primary hedthcare and insurance to low income consumers in smdller
towns and cities in Tndia

Lavnched in 2011,
Sevanolp is fundamentally
transtorming) the delivery
of primary hedlthcare and
nsurance to low income
CONSUMers.

2UXT cdll centre and a
network, of 3rd party service
providers ke hospitdls,
clinics, pathologists and
NS ANCE CoMPANES

Comypetitive advartage:
moble clinic model has
nuch lower capital
expenditure and higher
flexibility.

191 9839231300

@ standon@sevanmoly com

For _just 92/ month,
Sevamol provides
hedlthcare to students in
schools and emplovees in
factories and services
0N GANZALoNs.

Tor advanced care, the
teawms are swpported by
back-office specidlists.

Sevamoly s for-profit
socidl enterprise with its
self~sustainable businegss

model.

Regular health-
CAamps are very)
functional and

ANE~NSPI Y.

facelpook, com/SevanmolpHome

N,

©reventive care and prescriptions
are delivered on-premise by
moble clinics with the help of
molgile technology with a current
sulpscrier base s 3000.

Luckpow, Kakort,
WohanlAdGunj and
Boar dpanki form aress of
major operations & Sevanmol
plans to scde from 2 to HO
” Aistricts.

Generates reverve via monthly
subpscriptions, referral fees from
in-network, or 3rd party service
providers and technology)
licensing,

Bundling healthcare with
nsurance Sevanmolp
successflly) provides end-to-
end care.




YA Blossoms Project

The Wil Blossoms Project works to bring World Wlsic together through
Oyital Wledia Platforms ke welp, video and social media.

Educating people with

Reaches out to people the help of Social
who canvot afford MWedia Platforms,

expersive studio or Wobile and Internet
video recordingg. techno(o@(&s

Fulfls the musica
dreams of
The organisation wirorni e
fights for women Creates anareness
enpowerment, animal | anondst the masses
rights and hwwan | agdirst cruel acts throungh
rights. | the universal language of

WAAS(C.

YWorld's First
Tnternet Girl Band.

Tdkes advantage of
The project has een listed in

”ﬁ@(tﬂl plattorms to e the Limca Book of Records
reach higher feviroa for <heir Wusic Specia

andiences. world with no Edition.
borders.

YA Blossoms Band blogwildblossomsioand com

@ Sagarika Delo New Delhi

+91 9711079997 Wi facelpook, com/ YVildBlossomsBoand

@ sagarka®sagarisotiicia com @wild_blossoms




yowch Tncorporated

Uputh Incorporated is amonthly magazine that offers a dudl focus on
education and entertairment, encompassing career and lifestyle stories and
catering to the aspirations of the Youth. yl’s coverage randge from

career and entreprenenship to fashion, beanty), technology), hedth & fitness,
food, sports and so on. With large socidl media following, the magpzine
has created a community) of youth aspiring positive chande.

Ovdl focus of the magazire is Available online dlso,
on education and catering to the

entertairment & encompasses anloitions of tgdﬂ@’g
career, endreprenanwship and

Covers campus reviews,
student profiles,
professor interviews and
articles on education in

Tndia and doroad.

Print
Aistribution is
55,000 copies

per month

Selash Publication Pt L4

@ Nitish Shah

191 9819336543; +91-22-23516622

@ nittsh@gom}\iy\cmﬂ@ com

(ifestyle stories.

Cocid media s an effective
barometer of what s
trending amongst the youth.
Tt s a quick and
nstantaneons medivn of
feedpack”

Reverve sources
are davertisenents
and. supscription

@ Fﬂcaboo(«.cw/@ou’chb\cw\ﬂ@

@ @VputhTncMag

Faceloook, (ikes s
more than
154,000.

Readership is
300.,000.

Vputh and socidl
media are synonyous
with each other”




Wadan Lt Me Te
yom One ﬂwf\@

Madan. Let Wle Tell Ypu One Thing' is a blog by Liz Scully, an Trish lady,
raised in England, now (iving in Bangdore. The blog voices the opinions dgont
the life of a condused and anwsed Trish girl in India.

Topics of discussion: fake

dusting bty maids, Adodgy)
cdlp drivers or cows
parked in line with bikes

Blog discusses with

| readers anvthing and just munching on hay.
Apout evervthing Liz
Tt's purely to her (ife.
entertain and -

people also find it

Punch ling of the
Klog: The quirky
_jous of Indian

Lavnched in 2011. Endich

Yorldwide

readership from
Tndia, UK, USA.,
Canada. and

A

Liz Seully of Rethink Retreats @ madamletmeteyouonething com

Won Indi-Blogger TBA
award 2013 in the best blog
written by 4 non-Indian.

@ Liz Scully @ Bangalure

+91 90535503712 @ facelpook.com/madaeletmetdyovonething

MAX—W Ld“ mwe Hﬂ d_rw e +L/bva

@ lizemadamletmetellyononething com




People’'s Wovement to Help
Orougnt Aftected

Peaple’s Wovenent to Help Drought Affected links urban donors and drought
aftected villagers directly for longterm social impact with transparency),
acconntdplity using social media. PWIHDA helps drought affected people by
donating water tanks, channelizing the blockages in streams and removing mud

from village convnon ponds.

Organises plays
that depict drought
: With signature

Began its Sheds light on civilian issues CaMpAGs.

Jowrnel) in through Tacekook, posters,

teloruary 2013. handbills, expldining the

k gravity of the drought.

teeding animdls by
setting up animdl
camps in wban water

labl :
Has distributed availdigle zones

sanitary napkins to
adolescent girls dve o
unavaildgilizy of water
and hgjiere facilities.

Opemﬁ% ng
Aistricts of

Wldhar ashtra.

Commumicates in
Hindi, Marathi and
Er\@((sh.

Volunteer
based

ntiative. Raised Ks. 82
million as donation.

All donated wmoney or
ssset directly 40es 10

benekiciaries in full.

Orought Help Growp, Pune

Ravi Ghate

+91 09822522333 @ facelpook.com/ groups/ drovghehelpgronp

ravighate@gmail com



Satelity

Satecity) is an aggregation of crowd sourced GLS mapped occurrences of
harassmvent and vollence against women. Safecity) hdlps to identify) locations
where women have experienced or witnessed any) Wpe of sexudl harassment —
verlpal comwents, graphic behaviow and wenace.

A first step to

address the cultural 7 mapping
platform to identify

hotspots of unsafe

stigma of reporting
assaults. The reports are listed
on the site and also

visudlly represented on
a C’{oo@(@ map.

AES.

The largest crowd
sourced map of
stories of apuse

and har assment in

Tndia.

A knowledde section on
important nmbers, laws and
other practica information.
Offline meeting on Sundays to
focus on finding solutions for

local issues.
The initiative

Engades
cltizens.
started in
Decernlper TIntegrates with the police
2012. a5 an indormal source of
_» intelligence from the public.

Aims to crond source
over 100,000 stories
from across the country.

MWotivated at least B0
citizens to stand up to
solve local issues.

Has pan-Indin 4

presence.

safecity)in
New Delhi

¢
a » salecity
@» +O1-11-26590651 Facoboook com/safeciin

@ sdlonimalhotra@gail com @pinthecreep



Advocate Kho)

Advocate Khoj is a legal portal which pullishes the judgpents of the Supreme

Conrt of India and popularises through socid media. The initiative provides free
access to the judgents which contain the full text with case nwlgers, parties
names, Jadges names and head notes.

Helps to wpdate the
legal fraternity) dpout
the day-to-day
Judgments.

Plans to introduce
High Court

Jud@m@nts n due

CONse.

Wore than
10,000 followers
on Facelpook,.

191 9849159490

@ moop.virwnt@ﬂdvocat@klf\g) com

Brings awareness
Apout the legal
process taking place
n Tndia.

22,000
followers on

T

wtter.

advocatddhoj com.
Visakhapatrnam
taceloook.comy/ scindgpnents

@S Juddpnents

©r gsontly), only) the
Supreme Court
Judgpments are

covered.

ADVOCATE
KHOJ



even Sisters ?rq)@ct

The Seven Sisters ?roject endigles citizens and reporters in Vorth-East India
to tell their stories to the world via an intedration of mobile phones, welpsite
portd. and new wmedia, such as Tacelpook, and Twitter. The platforam comboings
an Interactive \oice Response (\NR) phone shster and a Tacelpook, application
to create a mobile reporting network, for North-East Tndia

Ams to enmpower
people 1o be the
guardians of the

stories of their
Compun(ies.

Tntends to tran at
least 100-200
citizen journdlists in
Northeast.

191 990234347

@ mﬁo@sever\siswrsprq)ect.org

First introduce a mobpile
phone~based citizen
News service in
Northeast Tndia.

Tt s a voice
based socidl
media platform.

People con
comment on

stories recorded
by others.

sevensistersproject.org
Kolkata
faceloook.com/ seversistersproject

@7SistersProjekit

Target i
non Internet
neers.

The project is working
With communities in
Wizoram., Arunachal
Pradesh and North
Bengal.

Shares the positive
and. inspiring stories.

YWon "Access Vow
Tech Trnovation
Awards’ in 2012.




orlAdoo

Worldoo is a brainchild of Tocus Kids, a Mumbai based. company) that creates
engpdement-led experiences for kids across onling and offline medivms vis-a-vis
internet, schools, out-of-home and entertainment. They have created Indias first
dedicated\y desigred world-for-kids on the internet.

Worldoo has managed to get Cartoon
Network, National Geographic, Jeff
Platform for 6-12 Corvin Connect, Sertosa Teland
o ar-old with 4l their Singapore, Sony Pictures & Universal
favorite content in one flns & ot

place.

tor explorative
kids and sceptical
par ents.

Allows the Popular for
privileged kids to | making new
help underprivileged. | friends and sta)

kids. ! » n touch.

Contdins dll useful
ndormation for kids.

Specialy
desigred for kids
of 6-12 age

~ 4

Poan-Tndia

&

Focus kids Communication Pt tA @ worldoo com

@ Pradrya Tngle @ Mumbpai

+91-22-4322 9300 @ facelpook,.comy/ VWorldooIndia

@ pradnya@nordoo com @ @WorldooIndia




Denr aduwFootoall com

el adun Footlodll com s a portal on footlodll. Tt delivers news on local footpall,
information dpout coming footipall championships, annowncements dpout new
courses in footlodl and plaver profiles. They also interact with leading footiall
clubs of Tndia to invite local plavers for selection and tridls in their cluls.

The team dlso conducts tours for foreign footlodll coaches in Dehradun.

Branchild of two
footloall lovers
Rohit Goyal and
Raju Qusain.

The team plans to file a series of

RTT application with ATEE to
pressurize them to disaffiliate state

India's first gssociations that are not conducting
welpsite dedicated | e leadues and activities in 70

to city) footloall. \  percent of their district units.

Majority of the
users are lpased in
Oelradun eadpe Uttar dhond.
became the first district
league of the country to

featnre on All Tndia
Tootloall Teder ation

Welpsite.

Completed eight
vears on Internet
in 2013.

A four member tedann gives
their voluntary service for
the welp venture.

Promaotes loca
footbodll on
Tnternet.

Facelpook,
growp has 999 Manages welgsite on their

memlpers. own cost. Do not take any
sponsorship or donation for
. oper ating) the welpsite.

Wi Dehr adunFootipall com @ DehraduwFootizall com

@ Raju Gusain @ Oehradun

o1 Q1141239 faceloook.com/ pades/ Wtar adhand-Footlpall-

Dehradun-Footlod 157 1THZZ399H1

@ r@u@usﬂn@@vmlcm



uth K Awadz

Uputh Ki Awasz, an online and malsile platform is a citizen media inttiative for
Yound people to express thamselves. The portdl is striving to transform the media
landscape through opinions contributed by the Youth, and by making use of
online and moloile journdism, socid. and new media tools.

The Vputh Ki Awazz. Trdernship
program wmentors dpout 30 participants
over the course of B weeks on ills to
India's largest

express and address issues better
online platform Ob@h socidl media. Recogpitions: World Sunwmit
for youth. — Yputh Award, 2010; the

United Nations TTU Vpung
Tnnovators Competition,
2012; Best Commumnity) Blog
in India, by Indi Blogger
2013.

/ The portal also runs
canmpdigrs which ains to
open doors for those who
care to engade with the

powerfl, socia and
relovant organizations.

Opinions by Young
people are amplified
throvghout social

media.

Reaches out to nearly
200,000 young) Indians every
month and receive 6 million
hits on the welbsite.

Average
5,000 views

4

MWore than
H5,000 followers
on Facelpook..

_4

@ Youthkiawasz.com

@ Uttar Prdesh

+91 9711314452 @ facelpook,.com/ gOMthKMWMZ

@ arshultewari@youthlionasz.corm @ alputhkiAwase.

YOLTHEI ANVAAY




Sth Pillar

Sth Pllar s a non-profit organization dimed. at fghting corruption in Tndia.
Tn 2007, Sth Pillar wnveiled a new means for Tndians to register their refusal
to participate in bribery) — the "zero rupee note.” Closdy patterned after the
nation’s fifty rupee notes, these documents instead included anti-corruption
slogans "Eliminate corruption at Al levels” and "L promise to neither accept

nor give bripe.”

tree Kight to
Trformation

(RTD) Act
tmmzy\@ :

Anti- corruption
ANACENESS CAMPAGNS e
inttiated in schools,
colleges and
goverrnmentdl offices.

The Facelpook,
pace has over

3500+ likes.

Targets o reach 2 crore people by
using online media, video conderencing,

mobile anti-corruption units on wheels,
AN 55 COMPAGYS, Workshops,

installing ZRN banners, billboards etc.

Receives 50-70
calls every da for
comselling,

Phone Helpline
has been

functioning +o
hdp citizens.

Mattram, a monthly
magazine that specificaly
carries news related to
bribery and corruption
and anti-corruption
nitiatives.

500
followers on

T

witter.

The welpsite
www Sthpillar org) has Aot
2100 visits in 4 month.

Winner of Ashoka Change
makers Global Award for
Citizen Weda'.

5th Pllar
@ Vijay Anand

191 98H061S9HS

@ ENDcorruption@Sthpillar org

@ Sthyillar org
@ Chenndi

@ facdoosk.comy TheBthPllar

@ @Sthpillar

5th Pillar
Caorruption Killer



Chai with Laleshoad

Chai. with Lakghmi brings refreshing video conversations with people and on
dess that are positively) shaping India for the future. The welp video show
delivers contemporary, informative and interesting conversations with ordinary
people having extraor dinary) pursuits, with experts and with smart thinkers.
Welp and socid media are major channels of broadeasting

Supported by
Provides articles, stories and

medningful and recipes for Chai

relatable (e
nfotainment.

L akshoni Reloecca

received the | Have 1647
Woman Tnnovator | wm Tube

Award

sulpscribers.

930

T

Indias longest
running talk, show.
wtter

tollowers. Overl00 episodes
Started in a0d 25 willion
July 2011 &y views.
Lalkeghmni
Relpecca.

Red Bangle @ chaiithlakshmiin
@ L dleshmi Reboecca @ Bargalure

+91 9535159909 @ AT

@ lakshwi@redoange.in @ @Chamithl-Akshnni

chai with lakshmi'

i E AT Cowe R




Uimate Himalapa Initiative

The Uimate Himaaa Tnitiative works towards the need of closing the
knowleddge gap in the Himalagan region through the use of ICT, by developing
A network, of agencies and krowleddge sharing plattorm, strengthening the
capacitios of people and organizations, gererating andrengss and

developing leadership.

Tnitiated by

Pralyiti, a nmountain
ervironment group

based in
Uttar dthand.

The knawledge plattorm contains
over 5500 articles on various
Efforts in climate climate linked issues in 90

adaptation and Aifferent catedories.
sustaindle movntain

Aevelopment.

Unique krowledge
networking and sharing

The knowledae platfornm voluntary initiative in
contains over 5500 Presence: Tndia, HW&M@M region.
articles on varions | Bhutan, Nepal and

climate linked isanes in | Pakistan through

90 Adifferent cate@or(e/s 3 “ tgﬂywrg’ nvolvement.

Also, diming to work, wpon variovs
momntan and climate focused
research like vulner apility)
dssesament, adaptation and
mutigation.

Quarnered @ood
pﬂﬂ”HWﬂU@M response from
intiative. scientific m\d‘tr-@seﬂrch
compwun(ties,
practitioners.

Have network, of 1200
followers on Facelpook.

Prabyiti chimaayaorg
"

@ KN \Vajps Uttar deband QC AT

— - HIMALAYA
+91 76074SI2H faceoook, com/ climatehimalaga

« Inrovation - Adapiofion

AN
@ vajpai@chimaayaory achimdaa



ComputerSeakino com

ComputerSediho com. dinns 1o \everage technology and became a virtual school
to learn anthing & everything dpout computers (from basic to advanced level)
n Hindi. The nitiative has reindorcement mechanism where in exercises are
supported b points and certificates which works as motivators. And, it is freel

Delivers customized
videos online for
students o watch
atime, anywhnere.

Provides quality
content to teach
computers to Hindi
speding community.

The Facelpook
pAGES
garnered 1,123
(ikes.

Web page has
1.20,000 unigue visitors | 9,000 lessons are
and has delivered Aelivered every)
6.00,000 lessons. month.

Schools & NGOs make use of
Technology) to help deliver online
red-time lectures in Hindi.

1552 have subseribed / »
) youTube channel. The welpsite has been
‘ accessed. across 139
comtries, and in India
from 193 cities.

ComputerSeekno com @ computersedkno com
N

@ Mgk Mol @ Bhopd - .
Computer T

+01 0669695992 @ faceloook com/ ComputerSedcho

AN
@ maYank@Corputerseekho com @ @ComputerSeckho



CRY) Click, Kights

CRY) Click, Rights is an anvwdl. photojourndlism campaign reaching ont o
citizens and agking them to capture photodraghs on ‘why children of India
are out of school’. These photographs are used in backing the efforts of CRY

to uplift the awarensss dpont the “Right to Education’.

Endiles people to
take resporsiality of
the deprived Tndian

child.

Looks at children issues
in their entirety), rather
than through the silos of
education, hedth, chid
(Aponr, child Abuse and
foeticide.

C@ YWorks in

23 states across

Boelieves that the sustaindiple
WAl to make cMn@e s 1o
adopt "child rights agproach.

MWobilizes local
compmumnities to find
(0V\@~’c@}’t/vk solutions.

tacelpook,
Twitter and
Pinterest are
used extensively).

MWotivate to seek
resolution throm@h
ndvidudl and

collective action.

Ensuring relevant
policies that guarantee

implementation of
Children rights.

Covered more than
2,000,000 Marprivda@ed
children, across 23 states in

India.

Working with 200
partner N\GOs.

CRY - Child Rights and Ypu
@ Rajaunari Miched
+91 9900822823

@ rajaksmarimichael@crymail org

@ cryorgy focusonthechild
@ Bangalure

@ fscelpook com/ CRUETOTA

@ aCRYINOTA




Education Loon Awareness
& Advocacy) Program

Education Loan Awarensss & Advocacy) Program of Vidya Posha dims to
provide financial assistance to meritorions students who cannot afford to continue
their higher education. The program guides and trains the students towards
achieving excellence.

The Nurture Merit program
ncludes financidl assistance,

with cimilar lorary facilities and residenial
dpjectives. ‘ Gl oy

Vidya Poshak, i
the bran behind The Career Readiness

12,600 students have the initiative. initiative (s provided as a
been assisted in 19 free service to Youth of

Aistricts of Karnataka and \ Karnataka.
five districts of

W\ahar ashtr a.

Collabor ates
With (institutions

Aress of operations
are Karnakdka. and
Mdhar gshir a.

Resources are gererated
throu@h ndividudl donors
and private. organizations.

Vidya Poshak, has invested

C-00S8 trained Rs1225+ crores.

60,000 students,
3466 Teachers and
3Z3H Employees from
more than 300

600 volunt
netittoe. gl Centre for Development of Soft

across 23 districts Skills (C-DOSS) - a trdining
render their Wingj has been estaidlished to

passionate services reindorce soft skills.
totally free.

Vidya Poshak, vidyaposhak.org

@ Venkateson N Karnataia

191 9842038017 facelpook. cormNidyaposhaogpn

@ venkatesh@vidyaposhak.org @vidyaposhak,



ats without Brokers

Hats without Brokers is a plattorm for people who help each other in getting
flats on rent and paying duests accommodations withowt Going througih brokers.
The initiative aims to hdlp people find affordabile accommodation. It also gims
to approach the government to make necessary) reforms in the hovsing

society) rules.

Tnitiative has

i 12 41—
Has gererated o achieved Pon

Social Media buzz India participation.
organicaly.

Tills the need for
accommodation _ Aims 10 get 1
regardless of biases Woarking 0 make the gstem million users and

: : maore transparent to redister by \  oraanize offline
and middlemen's means of leave and licence ‘ @Wgt' c
aGenags. i

agreament, police verification etc.

Tt s 2 1007 free to use
platform and self-sufficient.
The group members are also
volunteers who manage online

posts.

15,825
followers on
Facelook,

_4

191 9819317172

@ desigploar @gpuail com




GQOUNESCO

Qo UNESCO makkes traveling fun by an onling challenge. The idea is to promote
visiting UNESCO world heritage sites across the world. Go UNESCO combines
the best aspects of offling experiences with an online game and Social Wedia

A community Has a gloloal agpea
driven activity). and challenges
participant from dll
over the world.

Believes that
anareness (s the first
step to conservation

Encourages people \and preservation.
to travel YWorld

Heritage sites. Sponsored custom challenges

d%(@m&( for travel and tourisnm
companies the main revenue

gerer ator for Go UNESCO.

Appeds to a younger

crowd and encour ages
heritage trovel.

MWore than 500
people are travelling
around the world on
the Go UNESCO 602 of the 520 fans on Facelpook
challendge. travellers are from and nearly) 300
Tndia and dpout followers on Twitter.
HOZ of them from
Hoderaoad.

+01 9000047770 @ facelpook, conn/ GOUNESCO

@ AJA8)BGOUNEECO Lo @ @GOUNESCO




India Cheers [oud
and Clear

Tndia Cheers Lovd and Clear” vses online platform to identify emerging athletes
and raise funds for them with Olympic medal winning potentid. The campaign
is steered oy Olympic Qold Quest, with an objective to help Tndian athletes win
maore Olympic medals. ICLC has more than one million social media followers.

By building and managing the
: corporate presence and the
Online engpgement of presence of 16 Tndian Olympians

fans throvgh various including Saina Nehwal, Mary
activities ke contests, Kom., Guagan Narangj and lja
quizzes, live chats, etc.

Kumar on Facelpook.,

Huas created a
1,100,000
compmumnity) of

Share stories to sports enthusiasts.

nmotivate Tndians | Does funding of coaching,

to be driven by 4 dieticiars, p@siotlwmpiétg t0
COMMON CAUED. support Imlml athletes with

potential to win medds at

the Olympics. Brings dout 4 positive

cMV\@e by providim@ tréining,
exposure to the international
sports arena.

Cannpaign has four kgy parts:
brand building, gererating
contributions, promoting the
Olympic Games, and setting

stage for future champions.

y Leveraged support of
Engaging in celerities for the sports.

CONVersations on
Twitter.

Ethinos Digital Marketing olympicgoldquest.in

@ Siddharth Hege Mombs

+91-22-10157652; +91 9220217252 taceloook.cony/ EthinosOigital/info

@ siddharth hegde@ethinos conn @SiddHegde



Kissan Kerda

Kissan Kerala. provides agricultural information in the form of videos to farming
commwunity) on demand. and eppowers the farmers with right information and
advisory) to enhance their productivity and profitability. The videos include
knowledde dgont technical and scientific cultivation, dong with success stories
of farmers. The topic includes agriculture, horticulture, animal hwsoandry, dairy,
dost farming and aqua culture.

\ideo reaches to the
Ylolodl farming

cowwwx(t@ .

Provides telecast
qudity) informative
ﬂ@r(cmitumi Videos in

locdl language.

Advertisement revenue
from the yom Tube
Chanrel malees it
sustandiple.

The video contents 1
are developed. in The YouTubre Charnel

has the subscrilper
ﬂ(ﬂVVL |
W base of 10, 273.

youTube has given
free welp space to host
the content.

The initiative is
deve[opiy\@ content
for the other

25 100. f yp
W@M@ A@r(cuitwe n the
: country).

The only dedicated
v lube channel for

Tndian Trstitute OF Tnformation
@ Technology and Wanagement Kerda

@ Ajith Kumar R Kerda

+o1 77T o faceloook comKissan kerda KISSAN
KERALA

Yowtilpe com/Wissanker ala

@ Ajithr @itk ac in @lissankerda A




Jury) Profiles

Wadanmohan Kao

Research Director, you@tor@ n

He graduated from the Indian Institute of Technology at Bomloay and completed his advanced studies from University of
Wassachusetts at Amberst. He is NS, in computer science and a PhD. in communications. He works as a consultant and anthor
from Bangalore, in knowledde manadement and new media. He was formerly the Communications Director at the United Nations
Tnter Press Service burean. in New Vprk, and vice president at Tndia World Comwumnications in Bombpay. He is the Research
Projects Oirector of Wolile Wlonday and. co-founder of the Bangdlore K-Conmmunity).

Prasanto Kumar Roy
Adviser, ColperW\edia

Prasanto Kunar Roy is President and Chief Editor at ColperMedia Pullications, publishers of Dataquest, PCQuest, and. other
leading TT publications magazines in Tndia. He heads the ICT Publishing group of CyloerMedia, which includes seven TT and
telecom pullications, both B2B and consumer . A techvology jowndlist, hands-on vser and dectronics enthusigst for over 20 years,
Roy, Y. i a physics graduate from St Stephen’s College, and attended school at St Xavier's, Delhi. He joined Cofperedia in
1990, as Dataquest’s assistant editor. Tn 1993 he moved to PCQuest as editor. Over the next six years, he started the PCL Online
dlectronic bulletin board, the Computers@i-ome monthly, CyerWledia Test Lalss, and the PC Quest CO-ROWLs, the latter two
being firsts in Asia. Trom 1996-99 he was editor and head of the 0 magazine's group, comprising PCQuest, ComputersaHome,
and PR Lalzs. Tn 1999, he moved on to head the Dataquest and \oice§Oatagronp, which then launched OQ Channels and
various OQ Week newspaper editions.

Roy (s actively interested in enterprise technology), mobile computing and telephony), the Tnternet, photography), reading and travel.
He travels widely and lectures on a variety) of sulgiects related to technology and media. The 26-year-old Coloeredia, listed on
the Bombay Stock, Exchande, is Tndia's oldest infotech puldlisher, and South Asias largest speciaty pulishing hovse.

Sounia Sarkar
National Editor, WINT

Sounniya Sarkar is News Editor in Mint, a sister publication of the Hindustan Times published in partnership with the Wall Street
Jowrnal. He has been working in Wiedia and Cormumnications for over two decades and was previovsly) with The Times of Tndia,
The Tndian Express Grroup, the Telegraph and the Down to Earth magazine. He has also worked as development and
compunications consultant with organizations that include the World Bank, and the Adga Khan Development Network,. Besides
working in the aress of environment, rwrdl (ivelihoods, energy) and water resources, Sowna is keenly interested in science and
techrology) issues.

Shilohr anshu Choudhary

Founder, COV\et Swara

Shulphr anshun Choudhary) s a Knight Tnternationdl Jouwrndlism Fellow and the founder of CaW\et Swara. Shulghr anshu was a BBC
South Asia producer for more than 10 years. He dlso has served. as a media trdiner for the BBC World Service Trust, the United
TNations and Tndian wniversities. He produced the first television coverage of fordign militants operating) in Indian Kashmir and
conducted the first television interview with the chief commander of the Kashmirt militant organization. He was 4 TV and radio
producer for the BEC's South Asia burean for eight vears, and a reporter for The Guardian’s South Asia burean for two years. He
was 4 reporter for five years at the Hindillanguage Daily Deshloandhun.
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Raheel Khursheed

Comwumnication Director, Change.org, Tndia

Rabheel Khursheed is the Tndia Director of Communications at Change.org, the world’s lardest petition platform. Raheel i in charge

of nationdl press outreach aromd Indio-loased and Trdia relevant 4loloal canmpaigps on Chande.ord). He oversess media ontreach on
behalf of grassroots campaigns that develop on Change.org every day. Previonsly) Raheel has worked as a strategic communications
consultant advising borands like TATA and UN and as a jouwrndlist writing for outlets like The Atlantic Wonthly, ProPublica, BEC
and a host of pullications across the world.

\Vishal Knar

Director, Swaniti Tnitiative

Vighal has been part of the core team at Swaniti Initiative and is currently serving as Director of Swaniti’s knowledde initiative
Jgyasa. Prior to that, He has worked s an Equities and tixed Tncome Trader for 5 years in Tnvestment Wanagement Tndustry).
Beyord his professiondl life, Vishal has served a Tellow with Hon'le Wlenber of Legislative Assenmboly) WiriHibl Eden in Cochin and
presented a research paper on Uroan Growth Challenges. \lishal aspires to work, in the niche area of Development Consulting and
build scaldole models to address the prolilems at grassroots. Jigpasa, Tndias first and only platforam to address development issues
in an objective manver is an attempt in same direction. Vishal graduvated from NSIT Delhi in 2007 with a degree in Electronics
and Communication Engineering.

Aditya Cupta
Co Founder, Genero | Social Samosa

Startups & Techrology lover, Branding & Warketing Stratedist & an Endrepreneur, Aditya Qupta is the Co-founder of
SocidSamosacom, an Indian Social Media Knowledge Storehovse. He is dso the Co-Founder of (Genero, a welp techrologies,
communication d@s@n & di@(tﬂi W\ﬂl’(éﬂtiy\@ frm.

Aditya Cupta was hooked on the concept of social media since the early days and wade sure he was at the forefront of all things
new media reated. Tt was during his first jolo at a startup that he redlized the vast potential of social networks, not only) zs tools
for social connections, out dso as potentialy) powerfl customer tools for engagement & puldlic relations. This redization led Aditya
to start his first venture, (Genero, in 2009. Under his guidance the team at Genero has conceptualized and devised many online
stratedjies for multiple brands & organizations across different verticals. At Social Samosa, he takes care of Product Development.

Aditya is a serial entreprenenr, constantly) searching for new ideas and vertures. He has won awards and has been a sought after
spedler at varions conderences and has lectured at variovs institutes. He is an avid traveller and. s a provd owrner of two Royal
Enfield motorcycles.

Abhishek, Boaxi

Digital Consultant, Technology) Columnist

Albhishek, Baxi is an independent digital consultant and a technology colunnist for several eading international pulglications. He's
an active participant in diverse comwunitios, and lives on the welp at www laxidghishek.info. Alhishal, Baxi is an independent
Aigita consultant and a freelance techrology coluwmnist based in Tndia. He writes on consumer. He is dso a frequent speaker on
digital media, Microsoft techrologies, and molility.



Digital Strategy & Outreach, Whypoll Foundation

Anika works as digital strateqy) and outreach officer for the Whopoll Toundation, a nonprofit that uses technology) to hold electe
leaders wore accountddle. She joined tham recently for 4 joint project between Yhypoll and Safecity, called 7I00UnsafePlaces.
her day jolo, she heads CYI\ TBW's (] Online, a citizen jowrndlism site that uses mobile and multimedia storytelling tools to
empower citizens and encowage maore diversity) in the mainstream media. She's a graduate of Northwestern University) in the
United States, and was lorn and raised near YWashington OC. She moved to Tndia in 2009




Partners

Facelpook,

(www facelook, com)

Principa Partrer

tacelpook,, founded in 2004, dims is to give people the power to share and makke the world wore open and connected.
tacdoook, is an online social networking service. Wlillions of people vse tacdpook, every day to keep up with friends, upload an
unlimited numlger of photos, share links and videos, and. learn more aoout the people they meet.

Strategic Partrer

sacial
Sgﬁ%Sa
Since Deceniger 2011, Social Samosa has been helping
people understand the complicated world of Social Wedia
and. how businesses can use it. YWhether youre a busingss
owner, brand manader, agency professiond or a student,
(t help You uncover the potential of social media through

nsightful articles, case studies, campaign reviews,
interviews, brand stratedies & naore.

Socid. Sanmosa

(W socidlsanosa.conn)

Led by two experienced socia media professionals —
Anlita Gaoa & Aditya Cupta ~ Social Sarmosa are now
the go to destination for anything to do with the Tndian
socidl media industry.

Social Media partner
‘OM

OMW\Lodic
(W omlodic com)

OWWLogic Consulting is a stratedic and comprehensive
online marketing service partrer, founded oy four serial
entrepreneurs in 2007, on 4 shoe-string buddet. Since
then, they have come a long way, helping business houses
harness the power and magic of the welp, to expand their
reach and take on bigger plavers in the game.

As a hard-core online marketing specidist, OW\Logic has
profownd busingss domain expertise, dlong with high
technology) competence. They have mastered the craft of
creating invovative stratedies & solutions, be it Search
Engine Optimization (SEO), Socia Media Marketing or
Paid Search (PPC). They offer a holistic “‘one-stop-
shopping’ solution for the internet marketing needs of
clients.

MWedia Partrer

Chai with (akshm ¢

(chaiwithlakshmi.in)

India's first award-winning onling talk, show!

3
chal with lakshmil

Chai with Lakshmi brings you refreshing conversations with
people and on idess that are positively shaping India for
the future. The show is currently in Season TV, and s over
100 episodes and 25 million views old. The anchor,

L aleshmni Relpecca, is a researcher, marketer and model
turned anchor, flmwaker and entreprenenr .

Lalkeshui worked on documentary films for the BEC,
Discovery) and Channel 4. Chai with Lakshmi is a product
of Red Bangle, a Banglore-loased production house
founded by L akshmi Rebecca.

Content Partner
W ’VOOM( jOC(éc”/\@ L

(v thewor djockey) in)

Jockey

writeright

creative content studio

The Word Jockey s a professional writing &
communications consltancy) service. Stemming from the
need Gap of communication experts and writers, this
service intends to offer dl kinds of writing commumnication
services. trom corporate Plogrwriting to welssite content,
from script writing to press releases, TW] will help you
Write Kight.

Tnitiated by Payal Shan Karwa, TWT was conceived for
4 2 fold purpose:

1. To plug in the need gap for good writing &
commumnication in the corporate world and society)

2. Spread positivity with positive communication
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